BUSINESS RESPONSIBILITY REPORT
(As per Regulation 34 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations 2015)
Introduction
Grindwell Norton Limited’s commitment to sustainability is based on the values forged over its 75 year history. As a part of the SaintGobain Group, Grindwell Norton Limited (“GNO”) is committed to sustainable business and has adopted the Group’s Corporate
6RFLDO 5HVSRQVLELOLW\ ³&65´  3ROLF\ DQG DGDSWHG LW WR WKH ,QGLDQ FRQWH[W 7KH *URXS¶V SROLF\ KDV ¿YH EURDG DUHDV RI DFWLRQ
inventing and promoting sustainable buildings, limiting the Group’s environmental impacts, encouraging employees’ professional
growth, supporting local community development and taking action across the value chain. GNO will focus on all except one
(inventing sustainable buildings) of these areas of action. In addition as an important element of sustainable business and in line
with its CSR Policy, GNO will lay great emphasis on ensuring that its business practices meet the highest standards of corporate
governance and ethics.
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 &RUSRUDWH,GHQWLW\1XPEHU &,1 RIWKH&RPSDQ\ L26593MH1950PLC008163
 1DPHRIWKH&RPSDQ\Grindwell Norton Limited
 5HJLVWHUHGDGGUHVV 5th Level, Leela Business Park, Andheri-Kurla Road, Marol, Andheri (East), Mumbai 400 059
 :HEVLWH www.grindwellnorton.com
 (PDLOLGsharecmpt.gno@saint-gobain.com
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 6HFWRU V WKDWWKH&RPSDQ\LVHQJDJHGLQ LQGXVWULDODFWLYLW\FRGHZLVH 
NIC Code

Product Description

2399

Abrasives

2391

Refractory Products



List three key products/ services that the Company manufactures/provides (as in balance sheet):





$EUDVLYHV





&HUDPLFV





3HUIRUPDQFH3ODVWLFV

 7RWDOQXPEHURIORFDWLRQVZKHUHEXVLQHVVDFWLYLW\LVXQGHUWDNHQE\WKH&RPSDQ\


1XPEHURI,QWHUQDWLRQDO/RFDWLRQVGNO, through its subsidiary, has a plant located in Bhutan.
1XPEHURI1DWLRQDO/RFDWLRQV*12KDVLWVUHJLVWHUHGDQGFRUSRUDWHRI¿FHLQ0XPEDLDQGLWVPDQXIDFWXULQJXQLWVDUHORFDWHG
in Mora (near Mumbai), Bengaluru, Tirupati, Nagpur, Bated (Himachal Pradesh) and Halol (near Vadodara). The regional/
EUDQFKRI¿FHVDUHORFDWHGDW'HOKL/XGKLDQD.RONDWWD&KHQQDL3XQH0XPEDL%HQJDOXUX$KPHGDEDGDQG&RLPEDWRUHHWF

 0DUNHWVVHUYHGE\WKH&RPSDQ\The markets for the Company’s products are across India and overseas.
6(&7,21%),1$1&,$/'(7$,/62)7+(&203$1<
)<
(` Lakhs)

Particulars
1.

Paid up Capital

5,536

2.

Total Turnover

133,687

3.

3UR¿WDIWHU7D[

11,601

4.

Total Spending on CSR
i) In `
LL  $V3UR¿WDIWHU7D[

78.97
0.68%

5.

List of activities in which expenditure in 4 above has been incurred



Primarily, education of underprivileged children

6(&7,21&27+(5'(7$,/6
 'RHVWKH&RPSDQ\KDYHDQ\6XEVLGLDU\&RPSDQ\&RPSDQLHV" Yes
 'RWKH6XEVLGLDU\&RPSDQ\&RPSDQLHVSDUWLFLSDWHLQWKH%5,QLWLDWLYHVRIWKHSDUHQW&RPSDQ\",I\HVWKHQLQGLFDWH
WKHQXPEHURIVXFKVXEVLGLDU\&RPSDQ\ V  Yes, the Company’s overseas subsidiary participates in BR activities.


'R DQ\ RWKHU HQWLW\HQWLWLHV HJ VXSSOLHUV GLVWULEXWRUV HWF  WKDW WKH &RPSDQ\ GRHV EXVLQHVV ZLWK SDUWLFLSDWH LQ
%5LQLWLDWLYHVRIWKH&RPSDQ\",I\HVWKHQLQGLFDWHWKHSHUFHQWDJHRIVXFKHQWLW\HQWLWLHV">/HVVWKDQ
0RUH WKDQ @ 6RPH VXSSOLHUVFXVWRPHUVDVVRFLDWHV SDUWLFLSDWH LQ VXFK DFWLYLWLHV DOWKRXJK LW LV GLI¿FXOW WR DVFHUWDLQ WKH
percentage.

6(&7,21'%5,1)250$7,21
 'HWDLOVRI'LUHFWRU'LUHFWRUVUHVSRQVLEOHIRU%5
(a) 'HWDLOVRI'LUHFWRU'LUHFWRUUHVSRQVLEOHIRULPSOHPHQWDWLRQRIWKH%5SROLF\SROLFLHV
6U1R

Particulars

Details

1.

DIN Number

00066320

2.

Name

Mr. Anand Mahajan

3.

Designation

Managing Director

(b) Details of the BR head
Particulars

Details

1.

DIN Number (if applicable)

00130438

2.

Name

Mr. Krishna Prasad

3.

Designation

Alternate Director/Executive Director

4.

Telephone number

+91 22 4021 2121

5.

e-mail id

Krishna.Prasad@saint-gobain.com

6U1R

 3ULQFLSOHZLVH>DVSHU1DWLRQDO9ROXQWDU\*XLGHOLQHV 19* @%XVLQHVV5HVSRQVLELOLW\3ROLF\SROLFLHV
The National Voluntary Guidelines on Social, Environmental and Economic Responsibilities of Business (NVGs) released by
WKH0LQLVWU\RI&RUSRUDWH$IIDLUVKDVDGRSWHGIROORZLQJQLQHDUHDVRI%XVLQHVV5HVSRQVLELOLW\7KHVHEULHÀ\DUHDVIROORZV
P1

%XVLQHVVHVVKRXOGFRQGXFWDQGJRYHUQWKHPVHOYHVZLWK(WKLFV7UDQVSDUHQF\DQG$FFRXQWDELOLW\

P2

Businesses should provide goods and services that are safe and contribute to sustainability throughout
their life cycle

P3

%XVLQHVVHVVKRXOGSURPRWHWKHZHOOEHLQJRIDOOHPSOR\HHV

P4

%XVLQHVVHVVKRXOGUHVSHFWWKHLQWHUHVWRIDQGEHUHVSRQVLYHWRZDUGVDOOVWDNHKROGHUVHVSHFLDOO\WKRVHZKR
are disadvantaged, vulnerable and marginalized

3

Businesses should respect and promote human rights

P6

Business should respect, protect, and make efforts to restore the environment

P7

%XVLQHVVHVZKHQHQJDJHGLQLQÀXHQFLQJSXEOLFDQGUHJXODWRU\SROLF\VKRXOGGRVRLQDUHVSRQVLEOHPDQQHU

P8

%XVLQHVVHVVKRXOGVXSSRUWLQFOXVLYHJURZWKDQGHTXLWDEOHGHYHORSPHQW

P9

%XVLQHVVHV VKRXOG HQJDJH ZLWK DQG SURYLGH YDOXH WR WKHLU FXVWRPHUV DQG FRQVXPHUV LQ D UHVSRQVLEOH
manner
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(a) 'HWDLOVRIFRPSOLDQFH 5HSO\LQ<1
Questions

P1

P2

P3

P4

3

P6

P7

P8

P9

1.

Do you have a policy/policies for…

Y

Y

Y

Y

Y

Y

Y

Y

Y

2.

Has the policy being formulated in consultation
with the relevant stakeholders?
Does the policy conform to any national/
international standards? If yes, specify?
(50 words)
Has the policy being approved by the Board?
Is yes, has it been signed by MD/owner/CEO/
appropriate Board Director?
'RHVWKH&RPSDQ\KDYHDVSHFL¿HGFRPPLWWHH
RI WKH %RDUG'LUHFWRU2I¿FLDO WR RYHUVHH WKH
implementation of the policy?
Indicate the link for the policy to be viewed
online?

Y

Y

Y

Y

Y

Y

Y

Y

Y

1R

3.

4.

5.

6.

Policies are prepared in line with applicable laws and in line
with international standards such as ISO and OSHAS.
Yes.

Yes.

Corporate Social Responsibility policy
(www.grindwellnorton.co.in/investor-information)
SG’s Principles of Conduct & Action and the Code of Conduct
for the Groups employees in India
(www.grindwellnorton.co.in/commitments)
Quality Policy
(www.grindwellnorton.co.in/investor-information)
Whistle Blower Policy
(www.grindwellnorton.co.in/investor-information)

7.

Has the policy been formally communicated to
all relevant internal and external stakeholders?

8.

Does the Company have in-house structure to
implement the policy/policies?
Does the Company have a grievance redressal
mechanism related to the policy/policies to
address stakeholders’ grievances related to the
policy/policies?

9.

10.

Has the Company carried out independent
audit/evaluation of the working of this policy by
an internal or external agency?

Environmental Health and Safety Policy
(www.grindwellnorton.co.in/investor-information)
Yes, these policies are communicated to all internal
stakeholders and also to external stakeholders based on their
relevance to them.
The Company has in-house structure to implement these
policies.
The Whistle blower mechanism provides employees and others
to report any concerns or grievances. The investor grievance
committee monitors the grievances of the shareholders.
Customer complaints are monitored by each business through
proper review mechanism.
The Code of Conduct of the Company is reviewed by the
internal auditors and the Quality and Safety, Health and
Environment policies are subject to internal and external
audits.

 *RYHUQDQFHUHODWHGWR%5


D  ,QGLFDWH WKH IUHTXHQF\ ZLWK ZKLFK WKH %RDUG RI 'LUHFWRUV &RPPLWWHH RI WKH %RDUG RU &(2 WR DVVHVV WKH %5
SHUIRUPDQFHRIWKH&RPSDQ\:LWKLQPRQWKVPRQWKV$QQXDOO\0RUHWKDQ\HDUAnnually



E  'RHVWKH&RPSDQ\SXEOLVKD%5RUD6XVWDLQDEOH5HSRUW":KDWLVWKHK\SHUOLQNIRUYLHZLQJWKLVUHSRUW"+RZ
IUHTXHQWO\LWLVSXEOLVKHG"





7KLVLVRXU¿UVW%XVLQHVV5HVSRQVLELOLW\5HSRUWDQGZLOOEHSXEOLVKHGDQQXDOO\DVSDUWRIWKH$QQXDO5HSRUWRIWKH&RPSDQ\
The Business Responsibility Report can be accessed at www.grindwellnorton.com.
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Principle 1
%XVLQHVVHVVKRXOGFRQGXFWDQGJRYHUQWKHPVHOYHVZLWK(WKLFV7UDQVSDUHQF\DQG$FFRXQWDELOLW\
GNO believes in conducting its affairs in a fair and transparent manner by adopting the highest standards of professionalism,
honesty, integrity and ethical behaviour. GNO adopted the “Code of Conduct” with the underlying philosophy of engaging with all
stakeholders (including suppliers, channel partners, customers, employees, shareholders, the government and the public at large)
in a fair and highly ethical manner.
The Code of Conduct provides guidelines on equal opportunities for all, enabling work environment, compliance, procurement
practices, free and fair competition and environment, health and safety. However these policies and guidelines are also communicated
to various other stakeholders such as suppliers, customers and associates and it is expected that they will follow the same in their
dealings with the Company.
GNO also has a Whistle Blower Policy which allows employees to bring to the attention of the Management, promptly and
directly, any unethical behaviour, suspected fraud or irregularity in the Company practices or any behaviour, which is not in line
with the Code of Conduct. This policy is widely communicated to all the stakeholders. GNO has provided a dedicated e-mail
addresses:GnoCompliance.L03GEN@saint-gobain.com for reporting such grievances. The policy also encourages employees to
ZULWHGLUHFWO\WRWKH6HQLRU0DQDJHPHQWDQGWKH&RPSOLDQFH2I¿FHU(PSOR\HHVPD\FRPPXQLFDWHLQZULWLQJE\HPDLOE\VSHDNLQJ
over the phone or face-to-face. Anonymous complaints are also permitted. Employees are encouraged to raise any concerns
ZLWKRXWDQ\IHDURUWKUHDWRIEHLQJYLFWLPL]HG,QDGGLWLRQDVSHUWKH6**URXS¶V:KLVWOH%ORZHU3ROLF\DOOHPSOR\HHVPD\DOVRZULWH
GLUHFWO\WRWKH*URXS¶V&RPSOLDQFH2I¿FHULQ3DULV6XFKUHIHUHQFHVKRZHYHUFDQQRWEHPDGHDQRQ\PRXVO\
'XULQJWKH¿QDQFLDO\HDUDWRWDORIFDVHVIURPHPSOR\HHVEXVLQHVVSDUWQHUVZHUHUHSRUWHGXQGHUWKH&RGHRI&RQGXFW
framework and the same were investigated and closed in accordance with the Code of Conduct procedure.
All cases registered under Code of Conduct and Whistle Blower Policy of the Company are reported to the Management and
reviewed by the Managing Director.
Principle 2
Businesses should provide goods and services that are safe and contribute to sustainability throughout their life cycle
Most of GNO’s businesses and products are part of the High Performance Materials (“HPM”) division of Saint-Gobain. These
businesses provide solutions with high-technology content for a wide range of leading-edge applications for the habitat,
transportation, industrial, healthcare and other diverse markets. These businesses offer a portfolio of complementary products to
its customers, often in niche industrial segments that are ideal for co-development projects. These businesses have the capability
WRGHVLJQVROXWLRQVWDLORUHGWRWKHLUFXVWRPHUV¶VSHFL¿FQHHGV
GNO’s businesses are all engaged in initiatives aimed at ensuring that their products are safe in terms of their composition and their
usage/application and contribute to sustainability throughout their life cycle. For example, many of the products offered by these
businesses helps to reduce energy consumption, provide protection, improve comfort and sustain environment.
GNO is committed to responsible purchasing. This purchasing approach is based on the Suppliers Charter which sets out the
Company’s expectations and requirement from its suppliers, among other things, on protection of the environment, on health and
safety of their employees, on compliance with all laws and regulations and on human rights. Suppliers who violate the Suppliers
Charter are black-listed and GNO stops dealing with them.
All sites of GNO have ongoing projects aimed at reducing the generation of waste and increasing the recycling of waste. Towards
WKLVLQVRPHEXVLQHVVQHZSURGXFWVKDYHEHHQGHYHORSHGZKLFKFDQXWLOL]HWKHZDVWHJHQHUDWHGIURPFHUWDLQRWKHUSURGXFWV
Saint-Gobain group’s sustainable water management policy has been implemented in India. All sites of GNO have taken steps to
reduce the amount of withdrawals and discharges. Most of the sites have undertaken rain water harvesting projects. Majority of the
VLWHVKDYHLQYHVWHGLQHIÀXHQWWUHDWPHQWSODQWVWRUHF\FOHDQGUHXVHDVLJQL¿FDQWSDUWRIWKHLUZDWHUFRQVXPSWLRQ
*12KDVPDQDJHGWRUHF\FOHRIRXUZDVWHZDWHUEDFNWRWKHSURFHVVEHVLGHVHQVXULQJ³]HURGLVFKDUJH´RILQGXVWULDOZDWHU
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Principle 3
%XVLQHVVHVVKRXOGSURPRWHWKHZHOOEHLQJRIDOOHPSOR\HHV
The aim of the GNO’s human resources policy is to provide each employee with a working environment that is safe and hygienic
DQGWKDWIRVWHUVSHUVRQDODQGSURIHVVLRQDOIXO¿OOPHQWDQGJURZWKDVWKHVHDUHIXQGDPHQWDODVSHFWVRIZHOOEHLQJDQGSHUIRUPDQFH
at the workplace.
+HDOWKDQG6DIHW\
The health and safety of its employees are deeply embedded in Saint-Gobain’s CSR, EHS and HR policies. The Group’s
(QYLURQPHQW+HDOWKDQG6DIHW\ ³(+6´ &KDUWHUFRPPXQLFDWHGWRDOOHPSOR\HHVVHWVRXWWKHREMHFWLYHVZKLFKLQFOXGH]HURORVV
WLPHDFFLGHQWVDQG]HURRFFXSDWLRQDOLOOQHVV6DLQW*REDLQKDVGUDZQXSVWDQGDUGVDQGUHFRPPHQGDWLRQVZLWKUHJDUGWRVSHFL¿F
EHS concerns. The standards are mandatory and apply to all sites of the Group, even if the country or local legislation is less
VWULQJHQW*12¶V(+6SROLF\VWDWHVWKDWDVDUHVSRQVLEOHFRUSRUDWHFLWL]HQDQGHPSOR\HUZHKDYHDQREOLJDWLRQWRWKHSXEOLFLQ
general, and our employees, in particular, to operate our facilities and to conduct our business in such a way as to; (1) ensure the
health and safety of all our employees and (2) to protect the environment. GNO’ management, at every level from the top to the
VKRSÀRRUPRQLWRUVDQGUHSRUWVDFFLGHQWV ORVVWLPHDQGQRQORVVWLPH ¿UVWDLGFDVHVDQGQHDUPLVVHV*12DOVRFRQWLQXRXVO\
LGHQWL¿HV DQG UHGXFHV ULVNV DQG RIIHUV LWVHOI IRU SHULRGLF DXGLWV 7KH KHDOWK DQG VDIHW\ SROLFLHV DSSO\ WR HYHU\RQH HPSOR\HHV
VHUYLFHSURYLGHUVSDUWLFLSDQWVRIRQVLWHLQLWLDWLYHVYL]VWXGHQWLQWHUQVDSSUHQWLFHVYLVLWRUV DWDOOWKHVLWHVRI\RXU&RPSDQ\*12
HPSKDVL]HWKHLPSRUWDQFHRIKHDOWK\OLYLQJRIDOOWKHHPSOR\HHVDQGIDFLOLWDWHVWKHVDPHE\SURYLGLQJUHJXODUKHDWKFKHFNXSV DQG
other medical advisory interventions) to all its employees.
'LYHUVLW\
Globally, diversity is an important HR priority. For GNO increasing diversity (gender, age, regional, economic and cultural background,
people with different abilities etc.) in the workforce is a challenge, an opportunity and is a major objective.
Total number of employees

3644

Total number of employees hired on temporary/contractual/casual basis

1794

Number of permanent women employee

135

Number of permanent employees with disabilities

1

:KHWKHUWKHHPSOR\HHDVVRFLDWLRQLVUHFRJQL]HGE\WKH0DQDJHPHQW
3HUFHQWDJHRI\RXUSHUPDQHQWHPSOR\HHVDUHWKHPHPEHUVRIWKLVUHFRJQL]HGHPSOR\HHDVVRFLDWLRQ
Number of complaints relating to child labour, forced labour, involuntary labour, sexual harassment in the last
¿QDQFLDO\HDUDQGSHQGLQJDVRQWKHHQGRIWKH¿QDQFLDO\HDU
Percentage of the employees were given safety & skill up-gradation training in the last year

Yes
29%
NIL
100%

Principle 4
%XVLQHVVHV VKRXOG UHVSHFW WKH LQWHUHVWV RI DQG EH UHVSRQVLYH WRZDUGV DOO VWDNHKROGHUV HVSHFLDOO\ WKRVH ZKR DUH
disadvantaged, vulnerable and marginalized
The success of the business enterprises is always measured in terms of value it creates in the society. The value it creates can be
measured in terms of employee development, supplier development, dividends to shareholders and taxes paid to government and
the support disadvantaged children. GNO contributes to the economic development in the regions in which it operates by creating
several upstream and downstream indirect jobs. The responsible purchasing approach is designed to extend the Company’s
good business practices to partners all the way up and down the value chain. GNO is equal opportunity employer and provides
HTXDORSSRUWXQLWLHVWRGLIIHUHQWO\DEOHGPDUJLQDOL]HGDQGSHRSOHIURPHFRQRPLFDOO\ZHDNHUEDFNJURXQG7KHLQWHUQDODQGH[WHUQDO
VWDNHKROGHUVPDSSHGDUHLGHQWL¿HGDQGGLVDGYDQWDJHGYXOQHUDEOHDQGPDUJLQDOVWDNHKROGHUVDUHSURYLGHGZLWKRSSRUWXQLW\7KH
Company is engaged in providing skill development training to these stakeholders through National Employability Enhancement
Mission (“NEEM”) programme. Around 130 people are currently undergoing training under this programme.
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3ULQFLSOH
Businesses should respect and promote human rights
The aim of the Company’s human resources policy is to provide each employee with a working environment that is safe and
K\JLHQLFDQGWKDWIRVWHUVSHUVRQDODQGSURIHVVLRQDOIXO¿OOPHQWDQGJURZWKDVWKHVHDUHIXQGDPHQWDODVSHFWVRIZHOOEHLQJDQG
performance in the workplace. The commitment to human rights is embedded in the Code of Conduct adopted by the Company.
The Company ensures that employees’ rights are respected and even as it promotes active dialogues with all its employees. The
Company also refrains from any form of recourse to forced labour, compulsory labour or child labour - whether directly or indirectly
or through sub-contractors where the latter are working on a Group or Company’s site/plant. The Company also refrains from any
form of discrimination of whatever kind with respect to its employees whether in the recruitment process, at hiring, or during or at
the end of the employment relationship. GNO protects the rights of the employees engaged indirectly or through sub-contractors by
monitoring and ensuring that the sub-contractors comply with payment of social security dues properly and in a timely manner and
provide safe and healthy working conditions.
In addition, as per the Suppliers’ Charter, suppliers are required to declare and to ensure that they strictly respect the human
rights of their employees. In particular, they must declare and ensure that they refrain from any form of recourse to forced labour,
compulsory labour or child labour - whether directly or indirectly or through their sub-contractors.
The Company did not receive any complaint pertaining to Human Rights violation, Child Labour and Forced Labour during the
¿QDQFLDO\HDU
Principle 6
Business should respect, protect, and make efforts to restore the environment
GNO strives to ensure the preservation and availability of all natural resources and to meet the expectations of all its stakeholders in
WKLVUHJDUG0RUHVSHFL¿FDOO\*12¶V(+6SROLF\VWDWHVWKDWDVDUHVSRQVLEOHFRUSRUDWHFLWL]HQDQGHPSOR\HUZHKDYHDQREOLJDWLRQ
to the public, in general, and our employees, in particular, to operate our facilities and to conduct our business in such a way as to;
(1) ensure the health and safety of all our employees and (2) to protect the environment. Moreover, Saint-Gobain’s EHS Charter
VWDWHV OHW¶V FRPPLW RXUVHOYHV HYHU\ GD\ WR DFKLHYLQJ RXU REMHFWLYHV ]HUR ZRUNUHODWHG DFFLGHQWV ]HUR RFFXSDWLRQDO LOOQHVVHV
]HURHQYLURQPHQWDODFFLGHQWVDQGPLQLPXPLPSDFWRIRXUDFWLYLWLHV*12¶VSROLF\RQHQYLURQPHQWH[WHQGVWRLWVEXVLQHVVSDUWQHUV
including suppliers, vendors and contractors.
,QOLQHZLWKWKH*URXS¶V&KDUWHU*12¶VREMHFWLYHLVWRDFKLHYH]HURHQYLURQPHQWDODFFLGHQWVDQGWKHPD[LPXPSRVVLEOHUHGXFWLRQ
RIWKHLPSDFWRIRXUDFWLYLWLHV$OVRWKHUHDUHVSHFL¿FFHUWL¿FDWLRQVVXFKDV,62,62DQG2+6$6WKDWJRYHUQ
WKH(QYLURQPHQW0DQDJHPHQW6\VWHPV$OO*12VLWHVDUHFXUUHQWO\FHUWL¿HGXQGHUWKHVH,QWHUQDWLRQDO6WDQGDUGV
7KH&RPSDQ\DVVHVVHVWKHHQYLURQPHQWDOLPSDFWWKURXJKLWV$VSHFW,PSDFWDVVHVVPHQWDFWLYLW\DQG+D]DUG,GHQWL¿FDWLRQDQG
5LVN$VVHVVPHQWWHFKQLTXHDVDSDUWRIRXU(QYLURQPHQW0DQDJHPHQW6\VWHPFHUWL¿FDWLRQVRI,62DQG2FFXSDWLRQDO+HDOWK
DQG6DIHW\0DQDJHPHQW6\VWHPFHUWL¿FDWLRQRI2+6$67KHHPLVVLRQQRUPVDUHZHOOZLWKLQWKHSHUPLVVLEOHOLPLWVDQGDVD
part of global strategy the Company strives to reduce the emission norms below the legally permissible limits. The Company does
not have pending show cause or legal notice under pollution control legislations.
It is endeavor of the Company to commit to the Clean Development. At present the Company has not registered any project under
&OHDQ'HYHORSPHQW0HFKDQLVP*12LVFRPPLWWHGWRGULYHHQHUJ\HI¿FLHQF\7KLVFDQEHDFKLHYHGWKURXJKRSHUDWLQJSODQWVDQG
RI¿FHVHI¿FLHQWO\DQGGULYLQJWKHHIIRUWVIRU*UHHQ,QLWLDWLYHV 5HVRXUFH&RQVHUYDWLRQ
(QHUJ\ HI¿FLHQF\ LV D NH\ FRPSRQHQW LQ HYHU\ VLWH¶V HQYLURQPHQWDO SHUIRUPDQFH$OO VLWHV DUH PDNLQJ SURJUHVV LQ WKLV DUHD E\
LQQRYDWLQJDQGRSWLPL]LQJH[LVWLQJHTXLSPHQWDQGSURFHVVHV7KLVLQFOXGHVLPSURYLQJFRPEXVWLRQSURFHVVHVPDNLQJUHIUDFWRULHV
more effective, recovering heat from furnaces, kilns and driers, using alternate fuels or sources of electricity that are less harmful to
climate change and replacing end of life equipment.
GNO’s businesses have, over the years, taken various initiatives to reduce energy consumption in their manufacturing process.
Here are a few recent examples:
 7KHUHSODFHPHQWRIWKHUPLFÀXLGKHDWHGRYHQVDW1DJSXUDQG0RUDE\HQHUJ\HI¿FLHQWHOHFWULFRYHQVVDYHG./RIIXUQDFH
oil per annum;



2.

Productivity and yield improvements at the Halol factory saved 21765 SCM of Natural Gas per annum;

 8WLOL]LQJKHDWJHQHUDWHGE\LQFLQHUDWLRQRIZDVWHELRPDVVDWWKH%HQJDOXUXIDFWRU\UHVXOWHGLQVDYLQJRI./RIIXUQDFHRLO
per annum.
All sites of GNO have ongoing projects aimed at reducing the generation of waste and increasing the recycling of waste.
7RZDUGVWKLVHQGLQVRPHEXVLQHVVHVQHZSURGXFWVKDYHEHHQGHYHORSHGZKLFKFDQXWLOL]HWKHUHF\FOHGZDVWHJHQHUDWHGIURP
certain other products. Also, as in the example above, certain waste generated at the Bengaluru factory is being converted into
energy.
The Saint-Gobain group’s sustainable water management policy has been implemented in India. All sites of GNO have taken
steps to reduce the amount of withdrawals and discharges. Most of the sites have undertaken rain water harvesting projects.
0RVWRI*12¶VVLWHVKDYHLQYHVWHGLQHIÀXHQWWUHDWPHQWSODQWVDQGWKHUHF\FOHGZDWHULVXVHGLQWKHVLWH


&XUUHQWO\*12UHF\FOHVDURXQGRILWVZDVWHZDWHUEHVLGHVHQVXULQJ³]HURGLVFKDUJH´RILQGXVWULDOZDWHU

Principle 7
%XVLQHVVHVZKHQHQJDJHGLQLQÀXHQFLQJSXEOLFDQGUHJXODWRU\SROLF\VKRXOGGRVRLQDUHVSRQVLEOHPDQQHU
7KHQDWXUHRI*12¶VEXVLQHVVHVLVVXFKWKDWLWLVQRWDFWLYHO\LQYROYHGLQLQÀXHQFLQJSXEOLFDQGUHJXODWRU\SROLFLHV$VDUHVSRQVLEOH
FRUSRUDWH FLWL]HQ KRZHYHU *12 LV DVVRFLDWHG DQG HQJDJHG ZLWK DVVRFLDWLRQFKDPEHUV OLNH %RPED\ &KDPEHU RI &RPPHUFH
Confederation Indian Industry which provide a forum for exchanging views on economic legislation and governance and making
representations when required.
Principle 8
%XVLQHVVHVVKRXOGVXSSRUWLQFOXVLYHJURZWKDQGHTXLWDEOHGHYHORSPHQW
The Company has adopted the Group’s Corporate Social Responsibility (“CSR”) policy and adapted it to the Indian context. For the
Group, CSR is at the heart of its strategy of sustainable development. CSR impacts every aspect of how it conducts its business
and is far more than philanthropy.
GNO, along with the other subsidiaries of the Saint-Gobain Group in India, set up the Saint-Gobain India Foundation (“SGIF”).
Through this foundation, the Company has taken on the task of improving living conditions of the disadvantaged sectors of the
population by supporting projects related to education of the underprivileged, particularly of the girl child. It is also active in providing
VNLOOGHYHORSPHQWRSSRUWXQLWLHV(DFK\HDU*12FRQWULEXWHVDFHUWDLQSHUFHQWDJHRILWVSUR¿WWRWKHFRUSXVRIWKH6*,)*12LV
represented on the Board of SGIF and its management is involved in the working of SGIF.
SGIF funds projects undertaken by various NGO partners. Here are some examples:
Akanksha adopts, manages and operates government schools in Mumbai. SGIF supports 100 children at D.N. Nagar Municipal
School, Mumbai.
Aseema is a Mumbai based NGO, SGIF is working with Aseema to improve education for a pre-primary class of 108 underprivileged
FKLOGUHQDWWKH6DQWDFUX] :HVW 0XQLFLSDO6FKRRO0XPEDL
Parikrama aims at creating a sustainable model by effecting a fundamental change in the way the poor and marginally children
are educated. SGIF supports 120 students of Grade II, 34 students of Grade IX and 36 students of Grade X in four schools in
Bengaluru.
Principle 9
%XVLQHVVHVVKRXOGHQJDJHZLWKDQGSURYLGHYDOXHWRWKHLUFXVWRPHUVDQGFRQVXPHUVLQDUHVSRQVLEOHPDQQHU
GNO seeks to maintain a relationship of trust with all its channel partners and customers. The strong Pan-India network of dealers
and retailers helps to provide service and deliver the Company’s products to thousands of end consumers across the country. GNO
is active in industrial markets, where its expertise in innovation and co-development is applied in diverse sectors. The Company
ZRUNVFORVHO\ZLWKWKHFXVWRPHUVLQFRGHYHORSPHQWRIQHZSURGXFWVDQGVROXWLRQV,QRUGHUWRPD[LPL]HWKHYDOXHDGGLWLRQWRWKH
customers, GNO also offers solution like installation and designing of products in some of its businesses. The employees of dealers
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and customers are provided training by the Company on the use of its products in order to ensure safety in their usage and also to
provide value by better understanding and meeting the end-user’s expectations.
The Company’s businesses either have a portal or have a dedicated consumer response cell to respond to customer queries and
feedback on products so as to enable the Company to improve upon its products and services. Consumers are provided multiple
options to connect with Company through email, telephone and through the website.
7KH FXVWRPHU FRPSODLQWV DUH UHYLHZHG E\ WKH VHQLRU SHUVRQQHO LQ WKH RUJDQL]DWLRQ DQG DGGUHVVHG ZLWK XWPRVW FDUH EDVHG RQ
the merits of the complaints. All the complaints received during the year were resolved successfully and there were no pending
complaints at the end of the year.
GNO’s products meet the highest standards of quality and safety and comply with the various regulations such as Legal Metrology
Act, Trademark Act and Copyright Act whereever applicable. The Company’s communications are aimed at enabling customers
to make informed purchase decisions. The Company also makes efforts to educate customers on the responsible usage of its
products and services.
The employees of GNO are expected to comply at all times with Competition Law and follow good competition practices. Relevant
employees are required to do a mandatory e-learning course on compliance with Competition Law. This has to be completed
HYHU\WZR\HDUV7KH0DQDJHPHQWRI*12UHJXODUO\UHPLQGVWKHPRIWKH6DLQW*REDLQ]HURWROHUDQFHSROLF\RQDQ\YLRODWLRQRI
the Competition Law. During the year, there were no anti-competitive, abuses of dominant position or unfair practices complaints
against the Company and there are no case pending against the Company.
Customer satisfaction is regularly monitored in the Abrasives business of the Company. Based on the feedback provided by the
customers, it is able to undertake corrective actions and improve service to its customers.
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